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United Way Announces a Record $40.5 Million 
Fundraising Goal for Greater Kansas City 

 
(Greater Kansas City)---Kansas City area United Way volunteers today launched the 2008 United Way 
campaign, announcing a record $40.5 million goal.  Campaign leaders call it a challenging goal that reflects 
both the growing needs in our community and the reality of raising money during tough economic times.   
 
More than 800 United Way volunteers and supporters gathered at the Hyatt Regency Crown Center this 
morning to kick off this year’s community-wide fundraising effort. Campaign co-chairs Peter deSilva and Ed 
Tervol, Jr. said this year especially, a lot of people are depending on United Way.  Together, the two men, 
representing business and organized labor, say they are determined to see that United Way reaches its goal.   
 
“As a community, we have a lot at stake with this year’s United Way campaign, said deSilva, who is 
Chairman and CEO of UMB Bank. “We must remember those who have lost their jobs; those who are sick 
and injured, but who have no health insurance; and those people who do have jobs but still don’t make 
enough money to pay their rent, buy groceries and afford school supplies for their children.  We have our 
work cut out for us, but I believe we have assembled an amazing team of volunteers who can and will get the 
job done.”  Expressing his confidence deSilva added, “The people of Greater Kansas City are among the 
most generous in the world.  They think we before me, and care about the wellbeing of the community as a 
whole.”   
 
Tervol, who is a board member of the International Association of Machinists and Aerospace Workers, Local 
#778 said, “Hardly a week goes by that I don’t hear about someone receiving help from a United Way 
agency.  It’s not just homeless people or those who are unemployed, it’s people with jobs who have health 
problems but no insurance or single parents looking for a mentor for their son.”  Tervol added, “As a 
member of organized labor, I believe United Way is the best way to help the greatest number of people in 
our community and that is why I will be encouraging everyone I meet to give to United Way.” 
 
Campaign leaders agree this will be a challenging year, but they are confident people in the Kansas City area 
will respond to the challenge, as they have in the past.  This year’s early United Way campaign results are 
proving their point.  Eleven Kansas City area companies that have already completed their United Way 
employee campaigns announced their results today.  Together, the Pacesetter companies raised $4.72 million 
which is more than 11% of this year’s goal.   
 
The Pacesetter company results included: 
  

• Hallmark increased its employee participation to 59% and added 7 new Tocqueville Society 
members in raising $2,858,181 

• Burns & McDonnell had a 17% jump in participation, raising nearly $110,000 in new dollars.  
Overall reports a 22% increase raising $600,000.    

• Deloitte announced an 8% increase in giving, raising $208,497 
• Federal Reserve Bank of Kansas City used a American Idol theme in raising $192,921.   
• Stinson, Morrison, Hecker had more than 50 leadership givers who helped the Kansas City law firm 

raise $157,895.  
• US Bank recruited scores of new leadership donors that helped them raise $164,784.  



• Kansas City University of Medicine and Bioscience used an Olympic theme, encouraging 
employees to “go for the gold” as the university raised $128,233 for United Way. 

• Kansas Gas Service, in partnership with the United Steel Workers and International Brotherhood 
of Electrical Workers worked together to raise $128,795. 

• Marketsphere Consulting reports 20 new leadership givers and a 76% employee participation rate 
which explains how the company raised $111,004, a 38% increase from last year. 

• Kansas City Southern increased its number of leadership givers, as the company raised $110,299. 
• Citizen’s Bank & Trust reports an average employee gift of more than $1,000 this year.  Together, 

the bank and its employees pledged $60,975, a 52% increase over last year. 
 
Pacesetter chair David Fowler thanked the companies saying, “Your energy and selfless desire to help others 
serves as an example of what we can accomplish by working together.  These companies have set a high 
standard for the 2008 United Way campaign.”    
 
Another positive sign for this year’s United Way campaign is the fact that volunteers have already recruited 
23 new Tocqueville Society members.  Society members are those couples or individuals who give $10,000 
or more per year to United Way.    
 
One incentive United Way will be offering in an effort to encourage more people to give generously this year 
will be a new motorcycle.  Donors who give 1% of their salary or more to United Way of Greater Kansas 
City will automatically be entered into a drawing for chance to win a 2009 Harley-Davidson V-Rod, donated 
by the Harley-Davidson Motorcycle Company.   
 
United Way campaign volunteers attending the kickoff breakfast left energized, thanks to a presentation by 
nationally-known author, humorist and motivational speaker, Joel Zeff.  The Kansas City native reminded 
United Way supporters that we are all interdependent.  And what affects one, affects us all.  Zeff said, “You 
will be amazed at what a community of caring people can accomplish when they work together, bring a 
positive attitude and give it their best.  Great things begin to happen and insurmountable barriers become 
nothing more than temporary bumps in the road on their way to achieving their goal.”   
 
Zeff relied on humor and volunteers from the audience to demonstrate that by staying positive, focused and 
working together volunteers become a powerful force that can accomplish some amazing things. 
 
Campaign volunteers have set a goal of recruiting 80 new Kansas City area companies to run United Way 
campaigns, that do not currently do so.  If United Way can increase the number of companies conducting 
fundraising campaigns, thousands of additional people would be given the opportunity to make a pledge.  
Anyone interested in getting more information about starting a United Way employee campaign at their 
company can call United Way at (816) 558-4693 or send an e-mail to lizluyendyk@uwgkc.org.  
   
The 2008 Kansas City area United Way campaign will continue for eleven weeks, as volunteers ask their co-
workers, friends and neighbors to give.  The community-wide fundraising campaign will wrap up with a 
noontime Victory Celebration on November 20th at the Downtown Marriott Hotel in Kansas City, MO.  
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